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Demographic Shifts: p7 

 Changes in the birth rate (how many babies are born per 
year)  

 growing importance of Generation Y consumers 
 generation Xer’s starting to reach middle age,  
 baby boomers retiring are all demographic shifts in the West 

that are shaping retailing 



Population Trends 

   Population Growth 
   Age Distribution 
   Geographic Trends 
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Population Trends 

   Population Variables 
  Include population growth trends, age distributions, and geographic trends 
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Source:	  World	  Popula/on	  Prospects:	  The	  2004	  Revision	  (2005).	  

2000 2050 



Japan’s forecast: 
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Geographic Trends 

  Micromarketing merchandising 
  Is the tailoring of merchandise in each store to the 

preferences of its neighborhood 

 For example, does the Wuxi customer demand the same 
products as Guangzhou or Shenzhen? 

 How may they be different? 
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Social Trends: 

   Education 
   State of Marriage and Divorce 
   Makeup of the household 
   Changing nature of Work 
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Economic Trends: 

   Income Growth 
  rising incomes, minimum wages 

   Personal Savings 
  interest rates for savings, certainty and stability 

   Women in the Labor Force 
  more women in the labour force has an effect 
  dual-income households 
  less time for traditional household duties such as cleaning, shopping 

   Widespread Use of Credit 
  credit facilities: availability of bank loans, credit cards, store cards 
  people’s willingness to use it crucial 
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Economic Trends: 

  Disposable Income 
  Is personal income less personal taxes 
 People moving into different income levels and class 
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Economic Trends 

  Discretionary Income 
  Is disposable income minus the money needed for 

necessities to sustain life 
 Many factors affect this 
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Statement of Goals and Objectives 

  Societal Objectives: Reflects the retailer’s desire to help 
society fulfill some of its needs 

 Employment objectives: could be to employ minorities, 
students etc 

 Payment of taxes 
 Consumer choice 
 Equity: treating the customer fairly  
 Benefactor: charity work, community help  
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Store image: 

  Creating the image 
  the merchandise the is sold in the store 
  the promotional activities 
 customer service 
 cleanliness 
 sales force 
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Increasing Space productivity 

  The store's image attracts customers 

  When customers visit, the retailer must convince them to 
buy 
  therefore the store must expose the customers to the 

merchandise. Attract them to different places 
  in-store marketing 
 visual displays, promotions, presentations 
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Circulation: Free Flow 
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Circulation: Grid Layout 
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Circulation: Loop Layout 
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Circulation: Spine Layout 
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